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10 and 13 of thd attached. 'Smoke Crackedf succeeded ' ’ 
better lb. obtaining the "logical flight, paths" for the eye. Recall of the message of the 
ad was also significantly higher for 'Smoke Cracked* than for 'New Loir Tar-Entry'.. . < 

. Consonant with previous work, a big-headline, big-packs format offers us the greatest <i. 

,'' chance to be seen and remembered, and tha message:of the: ad perused (you may have four 
;.‘Vto ten seconds of the reader’s: time, typically). ■% - 
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0.k note: This "eye-movement" technique is uniquely suited for special work, on an ad . 

^ t( (hoc basis when we want to know if our Idea of How an. ad . should be read la really 
;\4 happening: that is, do people read our ads the way vt would like to he read, logically, ' 
. ,;rV:.'in a particular flow,, teeing what we want'them to see. The technique Involves the V 

"eye-movement" part first and then obtains recall. If the recall Is low, we can now A .\ V 
; know: vat It low because they didn't even sea what we hoped they would see, or Mr it 
f.‘low because they saw andf it Just didn’t registerT The creative use of this technique — 

'“ especially at the: agency in the process of the early'stager of the creative development — 
ar«: fully self-evident. It Is a valuable objective tool, then, for specific needs of a ' v js.\ 
highly dlsgnostfc nature to explore many alternatives (heads, subheads, copy block, ££ rv : '. ; 
Illustration, etc.) at a point in time early enough to use the deta before significant _ 
Cvi-wadla expenses are incurred. ..s ',--’•- . ■ •- 
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Source: https://www.industrydocuments.ucsf.edu/docs/gfkkOOOO 



































